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The pinnacle of automobile luxury. 
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BMW GROUP. 
THREE STRONG PREMIUM BRANDS. 

The worldës most exciting  

premium small car brand. 
Sheer driving pleasure. 



ASSUMPTIONS ON THE INDIVIDUAL MOBILITY IN 2030: 
ELECTRIC, SAFE, CONVENIENT, CONNECTED. 
 

Cars will drive almost accident-free by 

themselves. 
Utilization concepts like car-sharing will be 

available almost everywhere. 

The share of individual 

premium mobility will rise. 

The car will be part of the 

digital ecosystem. 

Cars will make a positive contribution 

to society.  

Cars will be powered by 

electric drives. 
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TWO PARALLEL PATHS OF SUSTAINABLE INDIVIDUAL MOBILITY.  

EVOLUTION 

Efficient combustion engines  
Innovative technologies 

REVOLUTION 

Alternative drive trains 
Mobility services 



NEW VEHICLE CONCEPTS: THE BMW i3 AND THE BMW i8 ARE THE FIRST 
TWO BOOKENDS OF THE BRAND BMW i. 
 

BMW i3 

City Vehicle 

Battery Electric Vehicle (BEV) 

Optional: Range Extender 

BMW i8 

Sports car 

2+(2) Seater 

Plug-In Hybrid Electric Vehicle 
Visionary Mobility.

Inspiring Design.

Next Premium.

öShort distance drivesè öLong distance drivesè 



GLOBAL WARMING POTENTIAL IN THE PRODUCT LIFE CYCLE OF AN 
ELECTRIC VEHICLE IS SIGNIFICANTLY LOWER. 

Production 
Suppliers 

Production 
BMW 
Group 

Usage 
(Well-to-Wheel) 

Recycling 

BMW i3 EU Energy mix 

Tons CO2 emitted 

[t CO2e] 

150.000 km 

BMW 118d 

BMW i3 100 % Renewable Energy 



POTENTIAL ELECTRIC CAR CUSTOMERS HAVE QUESTIONSß 
 

What if I run out of power? 

Is my range sufficient to  

reach my destination? 

Will my battery stay healthy? 

Who can install my wallbox? 

Is electric driving really  emissions-

free? 

How can I charge the car? 

Where is the next public charging 

facility? 

What if I do not have a private 

charging spot? 

Can I reserve a charging station? 

I sometimes need a car for long-

distance trips! 

What if I prefer the train  

instead of running into a  

traffic jam? 

? 



I sometimes need a car for 
long-distance trips! 

What if I prefer the train  

instead of running into a  

traffic jam? 
èPROVIDE ASSURANCEé 

ASSISTANCE SERVICES 

CONNECTED DRIVE- 
E-NAVIGATION 
 
CONNECTED DRIVE-  
E-REMOTE APPS 
 
MOBILITY ASSISTANCE 
 
MAINTENANCE  & REPAIR 
 
 
 
  
  

Where is the next public 

charging facility? 

What If I do not have a private 

charging spot? 

Can I reserve a  

charging station? 

èA NEW MOBILE LIFESTYLEé 

FLEXIBLE MOBILITY 

ADD-ON MOBILITY 
 
CARSHARING OFFERS 
E.G. DRIVENOW 
 
CONNECTED DRIVE 
INTERMODAL TRAVEL CONCEPTS 
 
 
 
  
  

Who installs my wallbox? 

Is electric driving really  
emissions-free? 

Do I need a wallbox? 

èON THE ROADé 

PUBLIC CHARGING 

RESERVATION, BOOKING & PAYMENT 

OF PUBLIC CHARGING STATIONS 

 

PARK & CHARGE OFFERS OVER 

NIGHT 

 

  

What if I run out of power? 

Is my range sufficient to  

reach my destination? 

Will my battery stay healthy? 

BMW i GIVES ANSWERS THROUGH ITS HOLISTIC  
APPROACH - 360° ELECTRIC.  
 

èCONVENIENT CHARGING AT HOMEé 

HOME CHARGING 

BMW i WALLBOX 

 

E - INSTALLATION 

 

MY GREEN ENERGY   



BMW GROUP. 
DEFINING THE RIGHT FRAMEWORK CONDITIONS TO PROMOTE E-MOBILITY. 

ÁPurchase incentive for electric vehicles. 

ÁReduction / waiver of registration and/ or 

circulation tax. 

ÁReduction / waiver of consumption tax. 

ÁCompany car incentive. 

ÁSubsidy for the installation of the wall-box. 
 

ÁAvailability of public charging infrastructure. 
ÁAwareness due to public demonstration and  
research projects. 
ÁPublic initiatives and cooperations supporting  
ǘƘŜ ǳǇǘŀƪŜ ƻŦ 9ǾΩǎΦ 
ÁPublic procurement programs for EV fleets.  
 
 

ÁTax bonus/purchase incentive  

ÁTax exemption (e.g. annual tax, 

registration) 

ÁFree charging 

ÁTax advantages for company use / fleet 

ÁUse of high occupancy lanes  

ÁUsage of bus lanes 

ÁPreferential inner city access 

ÁFree inner city parking 

ÁFree use of toll roads 

 

ÁEV educational programs 

ÁDemonstration programs 

ÁPublic charging access (e.g.  2.7 charging 

points per km2 in Oslo) 

ÁCharging initiatives 

ÁProvision of charging spots 

Monetary Incentives 

Direct financial incentives for  

EV owners 

 

Non-Monetary Incentives 

Qualitative and indirect support for 

EV usage 

  

Framework Conditions 

Demonstration measures and 

charging network to support EVs 



LEAD MARKETS FOR ELECTRIC VEHICLES. 
UC DAVIS SURVEY 10/2014. 

Source: UC Davis study, 10/2014 


